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Description of the discipline

The purpose of studying the discipline «<SMM management» is to form students™ understanding a
system of theoretical knowledge about marketing management in social networks and to master practical
skills of developing strategies, choosing effective SMM tools for business promotion, creating content,
launching advertising companies on the Internet.

The structure of course

Topic Results of study Tasks
1. The concept of Know the essence and types of social networks, as |Questions for
SMM management, its | well as their opportunities and advantages for discussion, cases

main functions and tasks | business

2. SMM-strategy Be able to develop effective SMM strategies Questions for
development in social discussion, cases
networks

3. SMM-promotion in| Be able to promote business pages on Facebook and [Cases
Facebook conduct targeted advertising

4. SMM-promotion in| Be able to set up a business account on Instagram, |Questions for
Instagram attract followers and create a content plan discussion, cases

5. Promotion in others| Know the peculiarities of using promotion tools in |Cases
social networks such social networks as Twitter, Linkedin, You-
Tube, TikTok
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6. Marketing Be able to use tools for promotion in social Cases
communications in networks, analyze the target audience and
social networks competitors in social networks

7. Advertising in social | Know the specifics of using different types of] Questions for
networks advertising in social networks discussion. cases

8. Basics of copywriting| Be able to write texts of various styles, design cases
and video blogging publications, create video content tasks

9. Creating acontentin | Be able to create effective content and properly| cases
social networks interact with the target audience tasks

10. Brand management | Use social networks for formation and promotion of | ~55es
in social networks a personal brand
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Evaluation policy

e Deadline and retake policy: Modules are retaken with the permission of the dean's office if there
are good reasons (for example, sick leave).

e Academic Integrity Policy: write-offs during control work are prohibited (including using
mobile devices).

e Visiting policy: Attending classes is a mandatory component of the assessment. For objective
reasons (for example, illness, international internship, and other reasons), training can take place
online with the permission of the university administration.

Evaluation
The final score (on a 100-point scale) from the discipline «SMM management» is defined as a
weighted average, depending on the specific weight of each credit component:

Module 1 Module 2 Module 3
30% 40% 30%
Prepare CPIT — max.40

Oral discussion (6-10 topics) —

6 points for topic — max. 30 points.

Defense of CPIT —

Oral discussion (1-5 topics) — 6
points for topic — max. 30 points

. OaitiB )
Paperwork (1-5 Foplcs) —max. 70 Paperwork (6-10 topics) — max. max. _40 points. -
points . Participation in training
70 points .
— max. 20 points
Rating scale:
According to Acco_rdmg to the According to the ECTS scale
the scale of the | national scale
university
90-100 Excellent A (Excellent)
85-89 B (Very good)
75-84 Good C (Good)
65-74 . D (Satisfactory)
60-62 Satisfactory E (Enough)
35-59 HE3ATOBIILH FX (unsatisfactory with the possibility of retaking the exam)
1-34 3810 ° IF (unsatisfactory with mandatory completion of the course)
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