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Onuc gucumnniHm

MeTol0 BMKNagaHHA HaBu4amnbHOI AUCUMNNiHK «[lepcoHanbHUn OpeHOMHr» € OTPUMaHHSA HeoOXigHWUX
TEOPETMYHUX | NPAaKTUYHUX 3HaHb LWOA0 NepeBar NepPcoHanbHOro 6peHAnHry Ta noro hopMyBaHHS.
3aBpaHHA BUBYEHHS AUCLMMNITIHU
3aBAaHHA BMBYEHHSA gucumnniim «lepcoHanbHUin 6peHanHr»:
e KITHOYOBUX ACMeKTIB NepcoHanbHOro 6peHay: koa 6peHay, nepesarn 6peHay, cnocobu A0CATHEHHSA
NonynApHOCTI;
e MeTogiB hopMyBaHHS NEPCOHanNbHOro 6pexHay;
e aHaniTU4HMX 3acap B poOOTi 3 NnepcoHanbHUM 6peHaoMm;
e cnocob6iB NO3MLIOHYBaAHHA Ta cTpaTerii NpocyBaHHs NEpCOHanNbHOro 6pexHay;
e METOAIB NPOCYBaHHA NepcoHanbHOro 6peHay B iHTEPHET-NPOCTOPI.

CTpykKTypa Kypcy

Tema Pe3synbTaTu HaBYaHHA 3aBaaHHA

MoTo4He
3acBoiTK KaTeropinHWMi anapart Ta TPeHAM PO3BUTKY OPEeHOMHTY B ONUTYBaHHSA

Tema 1. BpeHauHr B
ema pera Cy4acCHuX yMoBax.

Cy4aCHUX ymMoBax
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TecToBi

3aBAaHHs,
Tema 2. XapakTepuUctmkum . L NOTOuHE
NepcoHanbHoro 6peHay Ta OBOMNoAiHHA OCHOBHMMMW NPUHLMNAMKN Ta HEOOXIiAHICTIO onTyBaHLS
/0r0 CYTHICTb nobynoBu nepcoHansHoro 6peHay.
TecToBi
Tema. 3. Anroputm 3HaTu moaeni cTBOpeHHs1 bpeHay, OCHOBHI eTann CTBOPEHHS 3aBaHHs,
CTBOPEHHSI NEePCOHarbHOro nepcoHansHoro 6pexHay. MOTOYHE
BpeHay ONUTYBaHHS
. TecToBI
3acBoiTy npoueaypy CTBOPEHHS BNACHOIo NepcoHanbHoro 6peHay:
Tema 4. ANropuT™ CTBOPEHHS| Hagilwo; AMs KOro; Lo came s oBiusio. 3.?352:::’
NPOAYKTY B NEPCOHANbHOMY
GpenanHry ONUTYBaHHS
Po3pobka
Tewma 5. BizyanbHuit 06pa3 | OsonopiTi npuitoMamMu CTBOPEHHS BisyarnbHoro o6pasy 5 gﬂa:ﬁr
GpeHpay nepcoHanbHoro 6peHay. PERAVRTY
[inosa
. cuTyadis
Tema 6. PosnoBcrogkeHHs O3HanomMuTUCA 3 OCHOBHUMM KaHanamm nowmpeHHs yau
nepcoHaneHoro 6peHay nepcoHanbLHoro 6penay.
T 71 CutyauiiHe
ema 7. [NpaBuna Ta metoan 3aBaaHHs!

po6oTu 3 obranH kaHanamu | 3aceoiTi OCHOBHI NpaBuUna Ta NPUHLMNK PoBoTKM 3 odnaitH

MPOCYBaHHA NEPCOHAIILHOTO | kaHanamu NpocyBaHHsi GpeHay.
GpeHpy

Kewc, TecToBi

:eg? S.aFCI)H:nﬁgHCZaHHan'JI-IbT-IOFO O3HaOMUTUCA 3 XapaKTEPUCTMKAMM OHNANH KaHaniB 3aBAaHHA
pocy P npocyBaHHs 6peHay Ta npuHUMnaMm poboTu 3 HUMM.
GpeHpy
CutyauiiHe
Tema 9. TepcoHanbHuii OsonogiTyt npuitoMami CTBOPEHHS NepcoHansHoro Gpexay sasfiahhA
OpeHn HanmaHoro . .
. ) HalMaHoro npauiBHuKa.
cniBpoGiTHMKa
MpakTnyHe
. . ; 3aBOaHHs
Tema 10. MepcoHanbHWin 3acBoiTM 0cOBNMBOCTI CTBOPEHHS NepcoHarnbHOro 6peHay
OpeHa nianpuemus nignpuemus.
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OuiHIOBaHHA
B nporneci BuBuenns nucuuruiinu «llepcoHanbHuil OpeHANMHT» BUKOPUCTOBYIOTHCS HACTYIIHI

METO/H OIIHIOBaHHS HaBYAJIbHOI poOOTH cTyaeHTa 3a 100-0anpHO0 IITKAJIOH0:

Mopyns 1 Monyms 2 Monyms 3
40% 40% 5% 15%
[lorouHe ouiHOBaHHS | MonynbHHIA KOHTPOJIb TpeHinr Camocriiina po0oTa
Busnauaetncs sk 1. TeopeTnuHi OnuiHIOBaHHS OniHIOBaHHS! BUKOHAHHS
CepeNHe nuTa”es (2 muT. )— Mpe3eHTaIiHHUX HACKPI3HOTO MPOEKTY
apudmeTnyHe 3 Makc. 60 Oais. MaTepiaiiB 3a
OLIIHOK, OTPUMaHHUX 2. [lpaktuune miicyMKaMu
i 9ac IpaKTHYHUX 3aBaaHHsA — Makc.40 BUKOHAHHS
3aHSTh. Oamis. TPEHIHTOBOT'O
3aBJaHHSI.




LLikana ouiHIOBaHHA:

3a.1mcanom 3a HaWioHATBLHOIO 3a mxanoio ECTS

YHiBepCHTETY | HIKAJIOK0

90-100 Bigminao A (BimMiHHO)

85-89 B (my>xe noope)

75-84 Jlobpe C (106pe)

65-74 3anoBLILIHO D (3amoBisIbHO)

60-64 s E (mocraTHbo)

35-59 . FX (He3a10BUIBHO 3 MOXKITUBICTIO TOBTOPHOT'O CKIIAIAHHS)
HesanosinbHO - ;

1-34 F (He3a10BiIbHO 3 000B’A3KOBUM MTOBTOPHUM KYPCOM




