Kartanor BuGipkoBUX IMCHUILITIH
OHII «MiskHApOAHU MEeHEeIKMEHT
apyroro (MaricrepcbKoro) piBHsi BUIIOI OCBiTH
3a cneniajbHicTIO 073 MeHeIKMeHT
ra;ay3i 3Hanb 07 YnpaBJ/iiHHA Ta aAMiHICTPyBaHHA

I1 cemecTp, 3 AUCUMILTIHY 3 NepPeIiKy:

AHaJti3 Ta yrnpapIiHHSA BapTICTIO KOMIIaH1H
bpenn-meHeKMEHT

[aTenexTyanpHi iHGOPMAIlIHHI TEXHOJOT1] B HAYKOBUX JTOCTIIKEHHIX
KoprniopaTuBHa cormianbHa BiIMOBIAAIBHICT
MapkeTHHTOB1 JOCTIIKEHHS 3apyO1’KHUX PUHKIB
MUKKYIBTYPHUNA MEHEIKMEHT

Opranizaiiinuii 1u3aiiH KoMnaHii

OCHOBM PELMKIIHTY

[lepconanibHuii OpeHIUHT
[IpakTukym npogeciiHOro nepexaagy
SMM-MeHeHKMERT
VYrpaBiiHHS 1HHOBAIISIMUA
VYrpaBiaiHHS PEKIaMHOIO JiSUTbHICTIO

[ITygHuii IHTEIEKT B MEHEIKMEHTI

[{udpora rimodarprHa EKOHOMIKA

Analysis and management of company value
Brand-management

Intelligent information technologies in scientific research
Corporate social responsibility

Marketing research of foreign markets
Intercultural management

Organizational design of the company
Recycling

Personal Branding

Professional Translation Practice
SMM-management

Management of innovations

Management of advertising activities

Artificial intelligence in management

Digital global economy



III cemecTp, 3 IMCHUILIIHN 3 MIEPETIKY:

I'moGanpHi KopriopaTuBHI (hIHAHCOBI CTpaTerii

EMoriitHut iHTENEKT Y O13HECl

[HTepHET-TpENIUHT

[HHOBALIIIH] TEXHOJIOTI] B MEHEKMEHTI

MixnHapo a1 (piHaHCOBI LIEHTPH

OO6111K 1 OOJATKyBaHHS AISUTBHOCTI MDKHAPOAHUX KOMIIaHI1H
OrriHKa 1HBECTHUIIIHHOT TPUBAOIUBOCTI Oi3HECY
PR-TexHoOTIi B MI>KHAPOAHUX BIJTHOCHHAX
CaMOMEHETKMEHT

CrpaTtudikariiis Cy4acHOTO €BPOTIEHCHKOTO CYyCITHCTBA
Startup MEHETKMEHT

VYrpaBiaiHHS MapKETUHTOM

danApali3uHT Ta YIPaBIIHHS MPOEKTAMU
dyHIaMEHTAIbHUN Ta TEXHIYHUN aHall13 MI>KHAPOJIHUX PUHKIB
[HudpoBuii MapkeTUHT

Global corporate financial strategy

Emotional intelligence in business

Internet trading

Innovative technologies in management

International financial centers

Accounting and Taxation of International Companies' Activities
Assessment of investment attractiveness of business
PR-technologies in international relations

Self-management

Stratification of modern European society

Startup management

Marketing management

Fundraising and project management

Fundamental and technical analysis of international markets
Digital marketing



