Course syllabus

Business communication at the medical service market (in the foreign
language

The degree of higher education - master
Speciality: D3 Management
Educational and professional program Management of healthcare institutions

Year of study: I, Semester: |
Number of credits: 5
Language of instruction: English

Head of the course
Candidate of Economic Sciences, Associate Professor Nataliya Kotys

Contact information n.tsishchyk@wunu.edu.ua, +380979428055

Description of the course
The educational course "Business communication at the medical service market (in the foreign language)" will
contribute to the formation of modern theoretical and practical knowledge, abilities and skills in the application of
modern communication technologies in the field of health care, establishment and conduct of business
communications at the market of medical services

CTpykTypa Kypcy

Hours Theme Learning outcomes Assignment
(lecturer /
sem.)
4/2 Theme 1. Theoretical Know the basic terminology, define the subject, Tests,
foundations of object, purpose, types, forms and levels of | oral reports,
communication, communications. Understand the principles and solving

communicative process functions of communications. Know the main | practical tasks
and communication space | elements and stages of the communication
process. Be able to determine channels, means
and methods of communication and
communication barriers. Know the methods of
improving the effectiveness of communications
and the communication process.

4/2 Theme 2. Peculiarities of | Understand the essence and features of Tests,
communication activities | communications and communication space in | oral reports,




at the market of medical
services

health care. Know the main elements and stages
of the communication process in the medical
market. To justify the types, forms, means and
methods of communication in the medical market.
Demonstrate knowledge of foreign experience in
establishing communications in the field of health
care

solving
practical tasks

4/2

Theme
3.Intraorganizational
communication in health
care institutions

To know the goals and objectives of internal
communication systems, methods of ensuring
interpersonal and intra-organizational
communications, mechanisms for building and
managing internal communications. Understand
the need to plan internal communications. Be able
to regulate information flows and ensure efficient
document flow in medical institutions. To
understand the problems of organizing intra-
organizational communications and directions for
their solution.

Tests,
oral reports,
solving
practical tasks

4/2

Theme 4 Organization of
external communication
of health care institutions

Understand the essence, tasks and functions of
external communications of medical institutions.
To be able to ensure the contacts of health care
institutions with the external environment. To
know the principles and methods of external
communications of the health care institution. To
have the skills of organizing mass communication,
pr - events.

Tests,
oral reports,
solving
practical tasks

4/2

Theme 5. Communication
technologies at the market
of medical services

To understand the essence, forms and types of
communication technologies in the market of
medical services. To know the technologies of
formation of intra-organizational and external
communication systems in health care institutions.
Understand the need to use modern
communication and information technologies by
health care institutions. Be able to build crisis
communications and online communications. Be
able to plan and conduct communication
campaigns, develop communication strategies for
different target audiences and plan resources to
ensure their implementation. Know the key
performance indicators and methods of evaluating
the communication strategy. To substantiate the
need for structural divisions (communications
specialists) responsible for internal and external
communications of health care facilities.

Tests,
oral reports,
solving
practical tasks

4/2

Theme 6. Forms and
techniques of business

To know the essence and peculiarities of
conducting business communication and its goals

Tests,
oral reports,




communication in the in the market of medical services. Possess oral solving
sphere of health care and written business communication skills. Know | practical tasks
the techniques and techniques wused for
successful business communication in the market
of medical services. Learn modern forms of
business communications and trends in the
development of communication technologies in
health care. Know the criteria for evaluating the
effectiveness of business communications in the
market of medical services and the factors and
directions for improving their effectiveness.

4/1 Theme 7. Communicative | To know the sources of formation and directions Tests,
competence and culture of development of communicative competence. | oral reports,
of business Understand the need and basics of business solving
communication communication culture Demonstrate | practical tasks

communication skill and the ability of emotional
and psychological self-regulation Be able to
resolve conflicts and counteract manipulations in
the process of business communication in the
market of medical services.

4/1 Theme 8. Peculiarities of | Learn the principles and peculiarities of Tests,
international business communication in international business relations | oral reports,
communication in health | in the market of medical services. Understand solving
care. cultural differences in international business and | practical tasks

national peculiarities of business communication
and conducting business negotiations. Know the
forms and methods of business communications
in the international medical business environment.
Know and be able to eliminate the causes of
information distortion and bad feedback in
intercultural business communications.
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Assessment policy

e Policy on deadlines and rescheduling: Assignments that are submitted late without good
reasons will be graded lower. Rescheduling of modules takes place with the dean's permission if
there are valid reasons (iliness, participation in official scientific events, international internship).

e Academic integrity policy: Cheating during tests and exams is prohibited (including using
mobile devices). Mobile devices are allowed to be used only during online testing.

e Attendance policy: Attendance is an obligatory component of the assessment for which
points are awarded. For objective reasons (for example, illness, international internship), training can
take place online upon agreement with the head of the course.

Assessment
The final score for the course is calculated as follows:

Module 1 Module 2 Module 3
40 40% 5% 10%
Current assessment Modul control Training Independent work

The mark is determined as the
arithmetic mean of the scores
(for tests, oral reports, tasks)
obtained during classes. Each

student should be evaluated at

least once every two seminars.

The modul work
consists of 2
theoretical questions
(25 points each) and a

practical task (50

points).

The mark is determined
as the arithmetic mean
of the scores obtained
during the completion of
training tasks.

The grade is determined
as the arithmetic mean of
the grades obtained for
completing the stages of
independent work.

Student assessment scale:

ECTS Points Content
A 90-100 perfect
B 85-89 fine
C 75-84 fine
D 65-74 satisfactory
E 60-64 enough
FX 35-59 unsatisfactory with the opportunity of retake
F 1-34 unsatisfactory with an obligatory repeat course




