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Onwuc aucuunninuu

Oucuunnina “CoujanbHa BignoBiganbHiCTb Gi3Hecy” cnpAmMoBaHa Ha ()OPMYBaHHSI Y CTyOEHTIB TEOpeTUKo-
NPaKTUYHUX 3HaHb WoA0 (hOpMyBaHHA coLjanbHO BigMoBiAanbHOI NOBEAIHKM opraHisauii, igeHTudikauii Ta
aHani3dy ou4ikyBaHb CTEMKXONAepiB, MNIArOTOBKU cCoLjianbHOI 3BITHOCTI opraHisauii 3a metogukot GRI.
OucuunniHa opieHTye Ha NOLWYK KpeaTUBHUX NiAX0o4iB A0 couianbHO BignoBiganbHOI NOBEAIHKM OpraHi3auil B
PUHKOBOMY cepeoBuLLj il (PYHKLiOHYBaHHS.

CrpykTypa Kypcy
Ne 3/n Tema Pe3synbTaTn HaBYaHHA 3aBaaHHA
1 1. CoujanbHa 3HaTM CyTHiCTb, 00’ekTM Ta cyb’ekTU couianbH( MNoTo4yHe
BignoBiganbHIiCTb AK BignoBiganbHOCTi B  yMoBax  (YHKLIOHYBaHHY OnNnTyBaH
YMHHMK CTINKOrO PO3BUTKY (PUHKOBOI EKOHOMIKMN. HSA

3HaTV NPUHUMNK, 3aBAAHHA Ta KOHLENLii pO3BUTKY
coLjianbHOI BiANOBiganbHOCTI.

Bmitn MoaentoBaTu piBHi coujianbHO
BiANOBiOanbHOCTI.
2 2. CoujanbHa 3HaTu 0cobnMBOCTi couianbHOI BignoBifanbHICTb [NoTo4yHe
BiANOBiAANbHICTb NIIOOUHK, |NOONHN, hepxasu, Gi3Hecy. BmiTy onutyBaH
AepXaBu Ta CyCninbCTBa. |BUKOPUCTOBYBATM IHCTPYMEHTW BMNSIUBY PErystoyoil HA

iHppacCTpyKTypm Ha coujanbHy BignoBiganbHICTb
6i3Hecy.
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3 3. OpraHizauinHo- 3HaTtu 3apybixHun poceig ynpasniHHa KCB Ta MoTouHe
€KOHOMIYHe 3abe3neyeHHs |0COBNMBOCTI MOro BNPOBaAXEHHA Y BiTYN3HAH OonuTyBaH
ynpasfiHHA €KOHOMIKY, NpuHumnu ycniwHocTi KBC. HA
KOprnopaTMBHO BmitT ckmagatm  anroputM  KOPrNopaTUBHOrQ
couianbHoto KOAEKCY opraHisauii, po3pobnartu igei gna
BiANOBiganbHICTIO. CTBOPEHHS coujanbHUX NignpMemMcTs
4 | 4. ®opmyBaHHS BiAHOCKH |3HaTK HOpMaTUBHO-NMpPaBoOBe perynioBaHH | NoTo4He
poboTonaBL,B i3 B3aEMOBIAHOCMH MpauiBHUKIB Ta poboTopasLi| onuTyBaH
npauiBHMKaMn Ha 3acafax|lWoao  coujanbHoi  BignosiganbHocTi.  Bonopit HA
couianbHoI npunoMamMu 3acToCyBaHHA coLuianbHUX iHiLiaTuB
BiANOBIOanbHOCTI. DisNbHOCTI opraHi3auii
5 | 5. ®opmyBaHHs BigHOCKH |Bonopitn  cneuudikoto  ¢opmyBaHHs  BigHocuy  TecTw,
Gi3HecCy i3 30BHIWHIMK  NigNpUEMUiB i3  NpeAcTaBHMKAMKM  30BHILLIHIY  MUTaHHSA,
OpraHisauigamMu Ha 3acafax|opraHisadin. CUTYyaUiHI
couianbHoi 3HaTu ocobnmnBocTi BiAMOBIAHOI  MOBENiHKY 3apaui
BiZMOBIAANbLHOCTI. NiaNPUEMCTB LWOA0 KOHTpareHTiB no bisHecy.
BonogitTmh  ocHoBHMUMM  npuiomamyn  nobyaosu
coujanbHO BigNoOBiganbHOI NOBEAHKN OpraHi3ain B
PUHKOBOMY cepenoBuLLi iX (OYHKLiOHYBaHHS
6 | 6. EkonoriyHa kKOMMNoHeHTa|BMiHHA  cknagaTu  nporpamu  KOHTposno 33 lNoTouyHe
coujanbHoi OOTPUMaHHAM BMMOI  3aKOHO4aBCTBa woaq onuTyBaH
BiZNOBIAANBHOCTI. 3abpyAHEHHN 1 3aXMCTy LOBKINNA, 36epexeHHs HA
NPUPOAHUX pecypciB, LOTPUMAHHA €KONOTriYHN
CTaHAapTiB TOLO.
7 | 7.CouianbHe napTHepcTBO|BMiT  hopMyBaTU  MexaHi3aMy  coLjanbHOro Tectn,
AK IHCTPYMEHT napTHepPCTBa B YMOBaX CbOrOAEHHS. NUTaHHS,
hopmMyBaHHS couianbHOI |3HaT 0COBNMBOCTI couianbHUX BiGHOCUH Bi3Hec- CUTYaUiHI
BiQNOBIAANBHOCTI. opraHisauin Ta TepuTopianbHUX rpomag, 3apadi
BMmiTn cknapatu nporpamu LWogo noninweHHs
couianbHOI BiANOBiganbHOCTI B KOMMaHii.
8. MoHiTopuHr BMmiTn  3piMcHIOBaTM  MOHITOPUHI  KOprnopaTuBH( [loTo4He
KOpNopaTMBHOI coLianbHOI |coulianbHOI BiAMoOBiAANbHOCTI 3 METOH MNiABULLEHHS ONMUTYBaH
BianoBiganbHOCTI. Tl eeKTMBHOCTI i BMNpOBagXeHHA  MNPOEKTIE HA
coLjianbHOI BiANOBIAanbHOCTI.
9 9. OuiHoBaHHA 3HaTu MeToau i Npouenypw LLIOAO OLLiHIOBaHHA TecTy,
ePeKTUBHOCTI coujanbHOi [€eKTUBHOCTI couianbHOi BiANOBIganNbHOCTI. NUTaHHA,
BiANOBiIOanNbHOCTI. BMiTK cknapgatu couianbHy 3BITHICTE Ta NpoBOAUTK | 3apadi
couianbHUM ayguT.
10 | 10. CrpateriyHi HanpsMmu [BMiTn po3pobnaTu cTpaTerii po3BuTKy coujianbH] MoTouyHe
pO3BUTKY coLianbHOI BiAMOBIAANbHOCTI Ha  OCHOBi  BMKOPWUCTAHHS ONMUTYBaH
BiANOBiOanbHOCTI B 3apybixHoro gocsiay. HS

YKpaiHi.
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MoniTuka ouiHOBaHHA

lMonimuka wo0o OednaliHie i nepecknadaHHs. [nNa BUKOHAHHA iHOMBIQYyanbHUX
3aBOaHb | NPOBEOEHHA KOHTPOJSIbHUX 3axofiB BCTAHOBSIIOKTLCA KOHKPETHI TEPMIHW.
MNepecknapaHHA Moaynis BiAaOyBaeTbCA 3 A03BONY AMpeKLUii hakynbTeTy 3a HasABHOCTI
NOBaXHWX NPUYUH (Hanpuknag, nikapHAaHUi).

lMonimuka w000 akademiyHOi G0b6poYecHOCMIi. BuKOpUCTaAHHS [OpPYyKOBaHUX i
eNeKTPOHHMX axepen iHdopMalui nig, 4ac KOHTPOsbHMX 3axoaiB 3abopoHEHO.
Monimuka wo00o0 eidesidyeaHHs1. BigBioyBaHHs 3aHATb € O0OOB’SI3KOBUM
KOMMOHEHTOM OLjiHIOBaHHA. 3a 06’€KTUBHUX MPUYMH (Hanpuknag, KapaHTuH, BOEHHUN
CTaH, XBopoba, 3aKOpAOHHE CTaxXyBaHHA) HaBYaHHS MoOXe BigbOyBaTUCb B OH-NaviH
dopMmi 3a NOroAXeHHSAM i3 KepiBHUKOM Kypcy 3 J03BOSY AMPEKLIT (haKynbTeTy.

OuiHOBaHHA
OcTaTo4Ha OLjiHKa 3a KypC pO3PaxoBYETLCA HACTYMHUM YAHOM:
3amikoBuii Mmosyinb 1

3aIikoBUi MOYIb 2 3axikosuii MORyIIL 3

30 % 40 % 30 %
1. VYcueonuryBanus miax |1. VYcHe omnuryBaHHS MiA 1. HammcaHHs Ta 3aXHCT
yac 3aHaTh (5 Tem o 5 6aiB) |yac 3ansate (5 Tem mo 5 KITI3 = 80 6ais.

=25 GautiB. Ganis) = 25 Gais. 2. BukoHaHHS 3aBIaHb Mif
2. Ilucemosa poGora = 75 | 2. TlucemoBa pobora = 75| .. Tpeninry = 20
OaiB. baiB.

OaiB.

OuiHKa piBHS OTPUMaHUX TEOPETUMYHMX 3HaHb Ta MPaKTUYHUX HaBUKIB 3a LUKANoK
YHiBepcuTeTy 3AINCHIOETBCA Ha OCHOBI MOAYSIbHO-PEUTUHIOBOI CUCTEMWU KOHTPOSIO 3HaHb |
nepenbayae CTUMYNIOBAHHA CUCTEMATMYHOI, PUTMIYHOI, CaMOCTIMHOI poBOTM CTyAEHTIB,
NiABUWEHHA O6G’E€EKTUMBHOCTI  OLHKM  iXHIX 3HaHb, BW3HAYEHHS PEeNTUHry CTyOeHTa,
3anpoBafXeHHA 300pO0BOI KOHKYPeHLUil MiX CTygeHTamMu Yy HaBYaHHI | PO3BUTKY TBOPYMX IX
3pibHocTen. MoaynbHO-PENTUHIOBUA  KOHTPOSIb  3AJIACHIOETBCA Ha OCHOBI  MonepeaHbo
BU3HaA4YeHMX 3MICTOBUX MOAYIIB, SKi € NOriYHO 3aBepLleHUMW 4YacTMHaMu TEeOpeTUYHOro Ta
NPakKTUYHOrO HaBYyanbHOrO MaTepiany 3a OKpPeMUMMM eTanamu BUBYEHHS  OUCUMUMAIHK.
OTpumMaHuin piBeHb 3HaHb CTyAeHTa 3 YCiX BMAIB BWKOHYBaHMX PpoGIT nMo AWCUMMAiHI
(TeopeTuyHa nigrotoBka, NpaktnyHa poboTta, KII3) ouUiHIOETLCA AK 3@ HaLiOHANbHOK LLKAsok,
Tak i wkanoto ECTS. MNepeBeneHHs ouiHok 3a cuctemoro KMCOHIT 34iiCHI0ETBCA 3a CXEMOIO,
noaaHoto B Tabnuuj
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Ulkana oujiHIOBaHHS CTYAEHTIB:

ECTS Banu 3mict
A 90-100 BiAMiHHO
B 85-89 nobpe
C 75-84 nobpe
D 65-74 3a[0BiNbHO
E 60-64 [OCTaTHBO
FX 35-59 HE3a[0BINbHO 3 MOXIUBICTIO MOBTOPHOIO CKNagaHHA
F 1-34 He3a[0BiNbHO 3 060B’I3KOBMM NMOBTOPHMM KYPCOM



